




Basketball is a game that exudes energy, speed, 
skill and incredible athleticism.  At every level of 
play we encourage aggressive individual and team 
play.  The 6 year-old can play with just as much 
passion as the 16 year-old, and they can do so in 
a very productive manner if educated on how to 
direct their energy.
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The iHoops.com website will have a tremendous 
reach, and the iHoops program will be promoted 
through assets provided by the NCAA and NBA 
totaling between $10 to 15 million in each of the next 
five years.  This aggressive marketing push will 
use television, radio, print, online and signage 
inventory and assets.  iHoops will appear in regular 
season NCAA and NBA games on a consistent basis 
and also be a huge part of March Madness, the NBA 
Playoffs and NBA Finals.  We will also grow the brand 
through our network of coaches and administrators 
across the nation.  Reaching more basketball 
participants and increasing brand presence will 
be key components to our success as we grow 
through the years.  
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There are over 48 million Americans who 
participate in playing basketball at all levels.  
23 million of them are ages 6 to 18.  iHoops 
would like to teach them and reach them all, but 
our demographic is the 6 to 18 year-old with a 
core emphasis on the 11 to 18 year-old.  While 
many children between the first and fifth grade 
will benefit from our website and program, the 
core target will reach the 11 to 18 year-old.

OUR
CORE

PROGRAM FOCUS & CAPABILITIES
Team and event registration program for teams, players, 
events, leagues, camps, clinics, coaches and officials. 

A licensing program to include standards for event 
conduct and guidelines for team participation.

A program of certification and training for youth coaches.

A program of development and certification for 
youth officials.

An elite-player program that will include and expand 
elements of the NCAA First Team Program, which 
offered year-round educational mentoring to 250 of the 
nation’s elite high school players, and the development 
of a variety of other elite programs.

A grassroots skill development program, including 
elements of Jr. NBA and Jr. WNBA programming.

A state-of-the-art website, iHoops.com, will use a 
platform that provides informational, instructional and 
entertainment-based programming for the youth 
basketball community.

Profiles, features and news about the best practices of 
the best players, coaches and administrators who are 
making a difference in the game will illustrate how 
discipline, hard work and academic values benefit the 
youth basketball community.

A skills challenge, under the direction of key 
recreational league administrators and coaches, that 
will originate in all 30 NBA cities, select college towns 
and other sites that allows thousands of young 
hoopsters the opportunity to compete against their 
age-group peers in fundamentals, including shooting, 
dribbling and passing, at the local and regional level 
and advance to a national finals contest.

Collaborating with your business to create 
custom-made programs that will focus on achieving 
your goals, objectives and initiatives, and promote your 
brand to multiple demographic markets. 



iHOOPS.com
THE Online Community for Youth Basketball.  

Active.com is the technology provider for iHoops.com and 
will operate the site, which plans to launch in September 
2009. iHoops.com aims to become the premier youth 
basketball online community in the United States and 
Canada.  The site will become an important resource for 
players, coaches, officials, parents and teams at all levels 
and will include a wealth of content, including videos, 
animation, links to relevant NCAA and NBA content, 
text-based materials and social networking tools that will 
facilitate better communication among all youth basketball 
stakeholders.  iHoops.com will provide users the 
opportunity to register for events, tournaments and 
programs across the country. In addition to features and 
highlights from games and player profiles, iHoops.com 
will provide instructional information and certification 
programs for coaches and officials.

Integrated marketing activation across multiple platforms.  

Online initiative and offline event programming. 

Interaction with fans, parents, coaches, facilities and 
administrators at iHoops.com and at events such as elite 
athlete events, camps, clinics, tournaments, skills challenge 
and customized programs created for you and your brand 
based on your objectives and needs.  

There’s no denying the worldwide popularity of basketball. 
The enthusiasm, passion and support the game generates 
are reflected in record attendance, media exposure and 
overall popularity. An estimated 75 million participants - 
players, coaches, administrators, officials and supporters - 
offer a broad consumer base that will make the most of 
advertising dollars. The positive messages that iHoops will 
generate through its multiple platforms are tailor-made for 
campaigns to achieve a foothold or expand product or 
service goals and objectives. iHoops offers a slam-dunk 
opportunity to reach a demographic market that will reap 
winning results and a solid return on investment.
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01. Adam Silver: COO & Deputy Commissioner, NBA

02. Stu Jackson: Executive Vice President of Basketball 
      Operations, NBA

03. Kathy Behrens: Executive Vice President of Social 
      Responsibility & Player Programs, NBA

04. Greg Shaheen: Senior Vice President of Basketball and
      Business Strategies, NCAA

05. Mike Krzyzewski: Head Men’s Basketball Coach, 
      Duke University

06. Len Elmore: Attorney and College Basketball Television Analyst

The NCAA and NBA announced the formation of iHoops on June 9, 
2009 before game three of the NBA Finals. From left: 
Greg Shaheen, Lawrence Norman (VP of Global Basketball, adidas), 
Kevin Weiberg, Mike Krzyzewski, John Slusher (VP of Global Sports 
Marketing, Nike), Adam Silver
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Weiberg has a background in college 
sports administration that spans 30 years 
and includes stints as Big 12 Conference 
Commissioner and Vice President of 
University Planning and Development for 
the Big Ten Network.

KEVIN WEIBERG 
Chief Executive Officer

Zeidel worked for 12 years as Associate 
Publisher of SLAM Magazine, a 
publication with the largest circulation 
of any basketball magazine worldwide, 
before he became the president, 
co-founder and managing partner of 
Clutch Media and Marketing, a sports 
marketing, public relations, publishing 
and media firm based in Westchester, 
New York.  Zeidel started his career 
working in basketball operations for the 
New York Knicks.

RONNIE ZEIDEL 
Vice President, Marketing Partnerships 

Singleton, a First Team Program 
Coordinator, was a four-year member of 
Ohio State’s basketball team and served 
as captain of the 1999 NCAA Final Four 
team before earning his master’s degree 
in educational administration from 
Central Michigan.

JASON SINGLETON 
Assistant Director of Programs

Before serving as Head Basketball Coach 
at Texas Christian University from 2002 to 
2008, Dougherty was widely recognized as 
one of the top assistant coaches in the 
nation, working under Roy Williams at 
Kansas for seven years after stops at 
South Carolina, Vanderbilt and Drake.

NEIL DOUGHERTY 
Director of Athlete & Coach Programs

Bortz recently was President and COO 
of SportZu.tv, a youth sports online video 
platform that provides informational, 
instructional and entertainment-based 
programming for young athletes, their 
parents and coaches. He also served as 
Managing Director of Bortz Media and 
Sports Group, a media and sports 
consulting firm that advised a number 
of professional sports leagues.

MATT BORTZ 
Director of Content Media Management

Kuhl was a three-year letter-winner for 
the Minnesota State, Mankato, women’s 
basketball team and most recently served 
as Director of Women’s Basketball 
Operations and later as Director of 
Championships and Special Projects at 
Wisconsin after a two-year stint as the 
Athletic Events and Facility Coordinator 
at Penn State.

SHELI KUHL 
Executive Assistant

Since 2002, Turner worked as an 
Associate Director and later as Interim 
Director of the NCAA’s First Team 
program, a year-round educational 
mentoring program for the nation’s elite 
basketball prospects. A member of the 
Auburn University basketball team 
(1980-1984), Turner was a 9th-round pick 
in the NBA draft by the Kansas City Kings 
(now Sacramento Kings) and played 
professionally in Argentina and Australia 
from 1984 to 1987.

GREG TURNER 
Associate Director of Programs

An Assistant Director for the NCAA’s First 
Team program, Pryor coordinated 
mentoring programs and provided support 
in identifying and selecting elite prospects. 
He played varsity basketball at both 
Marian College and Indianapolis’ 
renowned Lawrence North High School.

DUKE PRYOR 
Assistant Director of Programs

A graduate of Indiana University with a 
degree in journalism, Rietdorf worked 
with national clients in sports marketing 
and event activation at Paragon Marketing 
Group in Chicago for more than three 
years after working in public relations for 
Sanderson and Associates and film 
production at Tempo Communications.

WHITNEY RIETDORF 
Sales Activation Manager

An Administrative Assistant for the First 
Team program for three years, Thomas 
also worked in the NCAA’s educational 
affairs group from 2001 to 2008.

LORI THOMAS 
Administrative Assistant

A CPA with extensive experience in both 
domestic and international companies, 
Hite most recently worked as Chief 
Financial Officer for the North America 
Utilities Sector of Vertex Outsourcing, LLC.

RONDA HITE 
Director of Finance & Administration

T : 212.407.8602      C : 917.796.2999 
E : rzeidel@ihoops.com

RONNIE ZEIDEL, VP Marketing Partnerships*

*

CONTACT:


